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Abstract: From the modernity which made communication secondad dependent from knowledge
limited at the verbal type we inherited the ideattbommunication is in the first place a way ofdieg
information. In this case thdentity and otherness of the subjects that comoateiare a clear and solid o
The postmodern and globalizing concept of commuiuingput in the first place not the process of seg:
the information, but the building of relations. $tuntological rodel of relationship describes the meanin
communicational reality as virtual, or, more prebis describe communications action like a virtreslity.
In this case the identity and otherness of theesmtbjthat are in relation appear only as a voccurrence o
the modern idea of subject.
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We inherited the idea that communication is, inftrst place, a way of sending information from
modernity, which made communication secondary ameddent from knowledge and limited at
verbal type. Such type of definition was in toghe cybrnetics’ models of communication that is,
example, that of Claude Shannon model which usedntiage of telegraphic net for communicatit
In this case the identity of the subjects that camicate is a clear and solid one, because thein:
the first place subjects of knowledge, not of communicati®nly otherness became a i
problematic, because of this solid identity of kiexdge subject

But the postmodern concept of communication putthénfirst place not the process of sending
exchaming information, but the building of relations. €gory Bateson and Milton Ericksi
contributed much to the changing of accent in comigaiion definitions. This change of accen
communication definition is very well expressedHaul Watzlawick axion and especially in this
Every communication has a content aspect and oaktip aspect such that the latter clarifies
former and is therefore a metacommunice (Watzlawick, Helmick Beavin, Jackson, 197 This
means that all communication inclu, apart from the plain meaning of words, more infation -
information on how the talker wants to be undedtand how he himself sees his relation to
receiver of information. Thus, there are cas where the relationship is very loas whe we ask for
information to a stranger Infareign city, there are situations where the conteneiy low, while the
relationship is everything, likéhal of the body communication of baby with thether, o as in
altered states of consciousnesar(ce hypnosis), therapeutic communication betwpsychiatris and
mental patient or great love.
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From another point of view, McLuhan thought similan widely known work from 1964
Understanding Media: The Extensions of Man, McLupaoposed that media themselves should be
the focus of study, not the content they carrye"thedium is the message". McLuhan's insight was
that: medium affects the society in which it playsole not by the content delivered over the medium
but by the characteristics of the medium itself.réoontroversially, he postulated that content has
little effect on society — in other words, it didtnmatter if television broadcasts children's shows
violent programming, to illustrate one example —e tiffect of television on society would be
identical. He noted that all media have charadiesizhat engage the viewer in different ways. The
distinction between the concept of communicationtragsmission of information and concept of
communication as relationships building is alsoseldo that between utterance and enunciation.
Enunciation - the relationship, the media - is ¢batext in which we have to place the utterandee- t
contents of the message - to understand it prapeslg suggestion, an order, a joke, a threat etc.

But first axioms - and probably one of the most da - of Paul Watzlawick, who logically precede
others, is: "We cannot no communicate.” Her axiaenavidence is, as usual, direct, but it can be
indirectly transcribed also into a more generahiola as follows: "we cannot no enter into the
relationship"” or "we cannot no relate." The imglinut obvious basis of it is that we live in a vebdf
relationships, that relationship is the realityridation. Thus becomes clear that, like other presvio
theoretical models, the model of communication agdimg of relationships brings a change of
ontological emphasis in the representation of woHdr a long period of evolution of Western
thought, the world was simply constituted from gsrthat had the quality of entities. Than, for next
period of time, world was represented as entitiegelations. Nowadays Western thought considers
that the relations constitute entities.

The climax of the world representations as a nekwbrelations was the historical moment of French
structuralism, that defined the sign as an ertitiygeneris different to things or ideas, which result
just from a kind of relationship between this tvemd the language, in which the signs are simply
differences, as a pure relations system. Today,ekiery not this moment already past, but a
technological landmark achievement for our wowMhrld Wide Webwhich is the image of network,
is appropriate for what that actually means comigation as relationship. And in how does this work
and in the effects of this operation, we see brougltompletion the reality which communication
conceived and practiced as relating can productalireality. Different from the old image of a
world that has its principle beyond itself, in th@nscendence, or that of the immanent world
metaphor, the core-essence and shell-phenomemmicotbllary to the current representation of the
world as a net of relations is the ontology of #igant surface embodied in technological formufa o
the virtual reality.

Indeed, alongside the World Wide Web, the emergesfceirtual reality is one of the defining
characteristics of our world. It began with theemdion and virtualization through technological
means, usually electronic, of the perception. Qfrse, man populated the reality with artifacts from
the very beginning of its existence. But only when,a very vague energy support, these artifacts
have been addressed directly to perception, thgemaounds or tactile sensations began to reaeive
virtual reality. At first, a little, thanks to thgaintings and photos, and then, more, by teleplaorke
radio, film and television, fragments of realitycbening virtualized, and surrounding reality has
become increasingly what was potentially and ithtia hybrid between here and now of the material
reality, and "reality” that is only in the humanndithat perceives the effects of certain artifacts.

But virtual reality in this meaning comes alonglwihe language as sign system in communication.

Virtual reality is the best model of communicat@ssignifying process: the linguistic sign introedc
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virtual, building virtual reality of a link betweething and idea. Umberto Eco has observed that
semiotics has one's own autonomous area, sinogdsdsie truth and false on the logic plane, thexe a
also "lies”, a reality nor false neither true, tkaringuistic constructed signs. Or how Baudrillard
defines the virtual effect of communication in whieverything is focuses in that to make them think
and depleting in that effect of credibility: "Yoaunch an information. As long as it is not denieis
plausible. Except for any accident, it will never disproved in real time. And even if it were denge
little later, it will never be absolutely false laerise it was credible. Contrary to the truth, créidib
cannot be contradicted, because it is virtual."u@dlard, 2008, p. 59-60.)

Thanks to electronic technology, this original daifity of signs was developed very much up to the
possibility of producing a parallel, illusory regli Under this aspect the relationist concept of
communication and practices that accompany it eggtres the idea of virtual reality also thanks o th
interest in analog quality of signs, respectivety body language and image. Watzlawick's third
axiom defines well this dimension of the new pagadiof communication: "Human beings use two
communication modes: digital and analogue. Digitaiguage has a very complex and very
comfortable logical syntax, but lacks an adequateastic, however, analog language has semantics,
but not a proper syntax for unambiguous definitbmelations.” [Watzlawick uses the term digital to
define the meaning of verbal language from poinviefv of Ferdinand de Saussure's ideas for the
relationship between signifier and signified whishthe sign linguististic is arbitraire et immotjvé
French term untranslatable in English. Analog ig,contrast, the signs for reasons motivated by
similarity, cause and effect or whole to part rielaship (indexical signs and iconic signs in Pegce
classification).]

As reflected in the axiondigital signs are attributed to content, information, andlogical signs, to
relationships. The jakobsonian model of communicadistributed in the same way, but less explicit,
message functions. Thus, between six functioneefitessage in the communicational situation, three
- emotive (self-expression), conative (vocative imperative addressing of receiver) and phatic
(checking channel working) — may be attributed ite &nalog dimension of language, that of the
relationship, and the other three - referentiahf{ertual information), aesthetic (auto-reflectianjo-
presentation) and metalingual (checking code wghki may be attributed to the digital dimension of
language, that of content domain. Following neuesses assumptions, it is believed that digital
signs are in connection with the left hemispherebin which is in charge with the analytical
reasoning, logical representations, the divisionpofblems into parts, etc. Analogical signs are
attributed to the right hemisphere which is hyptitaly responsible for the perception of
relationships, intuition, perception of the wholtelaecognition from his parts, etc.

But analogical signs are also more similar to tleec@ived reality than the digital signs. And the
common sense imagines the virtual reality as amsally perception. In this way the concept of
communication as relationship building and techgigal effort to produce a virtual reality seem ® b
convergent. However, this understanding of whairisial reality, although acceptable, is too simple
The main features of virtual reality are: simulatiinteraction, artificiality, immersion, teleprese
and networking. (Heim, 1993) Or if we grouped undlee name of illusion the simulation, the
artificiality and the immersion, and if we let thgeneric name of electronic technology for
telepresence and communication network, that wieadmains as a key new feature is the interaction.
And in it we find the essential common denominatbrvirtual reality and for communication as
relation building.

Ontological aspect that defines virtual realityrasher that of interaction than simulation or ilbrs
because it presents a deliberately and explicilystructed reality. Virtual reality appears first a
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sensorial simulating environment just as commuiwoatvhich cultivating relations is interested in
analog signs. Of course, this can not overcomalltigeon above invocated or falsehood attributed to
simulate action. But if something that is simulatsdmething that is only illusion and forgery
demonstrates that it have own life and it can answan react, can interact, receives thereby a
consistency that gives them reality. This is thepde meaning of the virtual, the result of the
relationships, of interactions, which, as a resitithe structure, can produce results substantnaty
existent before. Virtual reality is, beyond theatal support of electronic technology, the comborat

of sensory simulation with interactivity. Somethinghich as a simulation, was only apparently,
acquires a consistency which, if it can not be m&séy represented as a substance, is that of life
conceived as relation. This expanded space ofaciige and multi-sensorial image finds the best
exemplifications in the theory glerformance arand computer games.

As a concept of knowledge, the possible assumaxgke principle as the basis of reality and is blase
on the identity category, while virtual, as conceptommunication starts from duality at least, and
relies on difference and plurality, on the multfly. The virtual reality of communication meand no
the production of similarly to a principle, but @&slishing relations that set their terms. Virtuedlity

is as the solution to a problem or as creatingrian flltom a dynamic configuration, from a system of
forces and finalities. Virtual is an interactiv@s en sceneas acomedia dell'artescene, as a play of
jazz instrumental music piece, something that dépem the structuring of interactions, relationship
so it is different from imaginary of knowledge,aathed by possible.

The emphasis is not so much on space-time cooedirdttraditional metaphysics, but on the relations
of the communication process that always redistedbgpace-time coordinates between the transmitter
and receiver and involves changing their positioaseiver take place of transmitter and vice versa.
[Interactivity as a new sense of virtual raisesdhestion of the distinction and reversibility betm
author and spectator.] Virtual is not localizalits: elements migrate, and are out of here as space.
Therefore we also can ask: where takes place tbeepball actually? Where a virtual community is
whose members are nomadic, erratic?

Pierre Lévy responds indicating that virtualizatiput into question the unity of place and propose
instead the unity of time (real-time communicatibnough tele-participation) - and even accepts a
disruption of duration instead the continuity otiae (as in e-mail). Synchronization replaced unit
space, and interaction replace the unit for timetudl is based not on anything related to spack an
time, than as on the continuity of action as comicative interaction, as the relationship. (Lévy,
1995) This ontological model of relationship delses the meaning of communicational reality as
virtual, or, more precisely, describe actions afowunication like a virtual reality. Not only becaus
the text of the world became analogical in commaitidey not only because that the communication
simulate reality, but in the first place becausentéractivity. The entities have the consistenciés
signs and the reality loses its substantial demsitybecome a virtual one.

Direct and immediate form of human communicatiorthiat of face to facecommunication, the
relationship between | and you, idealized by MaBiuber. Of course, even in this case since it {sano
strict bodily communications like that of motherdaher baby, it is mediated at least trough the
language that it requires any human communicafibis mediation is one that increases continuously
throughout human history. Thanks to the technicabms and technologies, the direct relationship
between the transmitter and receiver can be decesdpato two separate sequences: the relationship
between the sender and the message and the rehafidmetween message and receiver. Therefore,
with the possibility of registering the message ritten first, then audio and finally visual — the
relation between transmitter and recever may becamiebecomes actually indirect communication.
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Additionally, first form,ie direct and immediate communication I-you is cowgdid in the context of
group communication, due to the presence of sewati&llocutors engaged in hierarchies and power
structures.

We may assume that messages such constructed tiewgted to recover by way of aesthetic-
spectacular dimension the loss of original situated communication, the face to face | - you
connection. In turn, technology has tried to recdfie connectivity by way of providing broader fies
bringing into communication increasingly larger gps of people and moving away from written
signs throughout audible signs towards the visigriss(images) for a more realistic simulation of
conditions of the first direct communication. Betchming mass communication and utilizing images,
electronic technology of communication can not owere the passivity of receptors, which
reproduces the group communication situation, sired trough power hierarchies. The media tried to
enter in connection with the largest possible nundfgeople. Belonging to a same place and time,
face to facecommunication involve an identity without rests owltiplicity of identity. But
communication widespread has attracted attentioat th rest of identity remains outside
communication, as soon as it isn’t going diredge to faceCharacteristic of new media technology
is to ensure a connectivity that is closer to thgimal communication which enabled a type of quasi
instantface-to-faceelationship.

In this case the identity of self and identity afi@r (otherness) that are in communicational i@tati
appear only as a weak occurrence of the modern dfleubject of knowledge. The otherness is
another aspect that distinguishes perspective dienmoknowledge from postmodern communicational
one. For the human communication the differencesden two partners that communicate is essential.
The human communication doesn’t accept nor theepeiflentity, neither the absolute difference of
two people that communicate. If they are identiead,have a redundant meaningless communication
or a simply transmission of signal; if they are @bt different, without a common code, the
communication isn’t possible. In this way, othesssthe possibility condition of communication.

The idea of relation is that it constituted itsatel, its elements. Than, otherness is constitinted
communication: otherness isn’'t only condition olgbility of human communication, it is also a
byproduct, and a virtual reality generated trougimmunication. The idea of otherness appears
between the age of knowledge and the age of conuation. In the modern age situation not only
relation, but also the related have some importaBoé in ours age an accent on communication as
relation makes otherness less real and more virflred new media like internet and social network
intensify the relational aspect of communication. the modernity age the Hegelian fight for
recognition was the place of the otherness asseiat for the internet users it has less meartimgy

can assume the identities that they desire. Wih fesponsibilities and obligation, they searcly onl
contacts for contacts, only to be connected. Itisuemph of communication as relation; it's a tripim

of contact (fatic) function. But it is a “past tith@eric Berne) that consume our time of life and ou
intimacy.

| - other communication relationship, and alterigya relationship which we can understand better i
we think the paradigm as proposed by Walter Bemjamihen he discussinBas Kunstwerk im
Zeitalter seiner technischen Reproduzierbark@he Work of Art in the Age of Mechanical
Reproduction 1936). (Benjamin, 2002) The concept of otheridgss similar to destiny of copy in
modern and postmodern culture; otherness destisymgar to the destiny of relationship between
original and copy. The media are in similar relatito identity that is the means of technical
reproduction of a work of art in relation to thegimal. Modern identity of the subject and othemes
the presence of other communication — are conatitah the basis of modern mass communication at
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the very moment they begin to lose! With all claiamsl qualities, the new communication media are
not perfect, as modern technical means can noégérireproduce the original. As we are surrounded
by copys, so we are surrounded by others and wolh oe surrounded by the cloned bodies or robots.
Ego identity has a history and belongs to a cepiine. What matters most to ego is history, witich
locates. Otherness, the quality of being othewiilout real history, a virtual potentiality. Asrfthe
original, now and here of the ego got in the owstdry is a guarantee of identity. We can imagine a
clone, an organic copy of an individual: the oraiwill be recognized by its history...

The difference original - copy, as | - other depentyy on communication context. Here and now, that
about speaks Walter Benjamin, is a location indnyst Origin and history are intertwined: what
matters is the starting point, he, as a transcaaljeaplaced the old transcendent. Of course there
many theoretical positions that attack the selfapleysical consistency and identity. But if it is to
correctly interpret the value of original, we masimit that it is linked by history and that histesya
perceptual-conceptual category of modernity. Duongage what appear unexpectedly is our interest
in otherness, for the other (alter ego) as diffefesm ego. Nobody wants the original, in all higoe

but he wants a limited relationship with an avalfain art the network is where copy is restoredhe
original the network seems to be where the avatastthe identity of original. (Groys, 2007, p. 2)

If this is the way to build a common consciousrfesshe future humanity (a singularity?) for thhet
novel of Adolfo Byoi Casares - La invencion de Md40) — translated as The Invention of Morel
or Morel's Invention - is very illustrative. [Thizovel is a very powerful one: it is one of souroés
inspiration for Last Year in/at Marienbad (L'Annéerniére a Marienbad 1961, French film directed
by Alain Resnais,), for video game Myst and for thkevision series Lost.] It is the story of an
unnamed narrator, a fugitive writer from Venezustmtenced to life in prison after some unnamed
crime. He hides on a deserted island, which iscteféwith a mysterious fatal disease, somewhere in
Polynesia. On the island, the narrator finds heoisalone. A group of men and women - that seem
like holidaymakers - arrive. Hiding from view, hall in love with one of the women, and tries to
make his feeling known to her. The fugitive decitieapproach her, but she does not react to him. He
assumes she — the name is Faustine - is ignoringhut his encounters with the other tourists have
the same result. Nobody on the island notices him.

He points out that the conversations between Fausind Morel, a bearded tennis player who visits
her frequently, repeat every week and fears heoisggcrazy. Struggling to understand why
everything seems to repeat, he finds out the twiten Morel tells the tourists he has been recording
their actions of the past week with a machine whglable to record not only three-dimensional
images, but also voices and scents, making it ralistinguishable from reality. He claims the
recording will capture their souls, and throughpliog they will relive that week forever and he will
spend eternity with the woman he loves. Althoughréildoes not mention her by name, the fugitive is
sure he is talking about Faustine. After hearirag the people recorded on previous experiments are
dead, one of the tourists’ guesses correctly thélydie, too. The fugitive learns the machine keeps
running because the wind and tide feed it with raadiess supply of energy. He learns how to operate
the machine and inserts himself into the recordimgt looks like he and Faustine are in love. G th
diary's final entry the fugitive describes how kemaiting for his soul to pass onto the recorditgiev

dying.
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