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Abstract: As the global recession evolved, The European Ufdoad ne\ difficulties mainly in the form o
financial problems and access to capital, but gromant negative effect of this crisis is the fiuztt hundrec
of thousands of jobs were lost and hundred of thods of businesses bankrupt. So in this researdried
to show how boosting entrepreneurship can bringHWlento an economic growth premise, by creating
jobs and new business. Also we stated some keyuresathat can be adopted by EU authorities in oal
develop and support entrepreneurs
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1. I ntroduction

The European Union is faced with a large amourthalflenges in the near future, due to new me
conditions emerged from both Global Crisis the special European Context. Some challenges
improving financial regulation, further EU enlargemt, maintaining programs to join the Schen
area for present candidates, promoting economiovesy, restoring economic growth, develop
economic ad social integration strategies and policies thdt help EU members reform the
national public administration sector i converge to a European public administration dd, and so
on. In order to further develop some of these aspefcEuropeanntegration and development, E
authorities must adopt strategies that have thétyaltd promote and sustain economic grov
business development, job creation, in short tanpte and support entrepreneurial activity.

promoting entrepreneurial actiyipublic authorities support: the creation of neusiness and ne
jobs, increase state budget revenues, economidigroevelopment of competition, the creating r
products and services, the development of EU cdtiyegtess, etc. By these alone we see that
entrepreneurship stands as a key factor in Europeanomic recovery. So in this research we t
examined the current situation of entrepreneuréividy in the EU, theevolution of the number ¢
newly established enterprisaad newly cread jobs andvhat measures should be taken to stimt
entrepreneurship in the Eboth by EU authorities and national authoritieEd Member States. O1
research focuses also on the state of entreprdmpub&fore and during the present Europ
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Recessin, on the economic downturn effects on entrepneshgu development in EU and ca
comparison between the current situatif entrepreneurship in the Etthe USA and Asi, so we can
find what strengths and weaknesses EU entreprdripungis and whashould be done to furth
develop entrepreneurship and competitiveness iith

2. Entrepreneur ship Survey and Factsin the EU

Entrepreneurship is a widgread concept that lacks a firm definition, beeatistates many aspec
such as: developing nebusiness, implementing innovation, developing af peoducts and service
and so on. For a better understanding of the emtneprship concept we can state that genera
refers to the action taken by one or many partiesrder to develop and impment a new thing ¢
concept.

The importance of entrepreneurship to business sodal life is very big because throu
entrepreneurship new business are created, nevajigesar, new products and services are devel
research and knowledge are stimed, state budget revenues are improved, wealtteéed, and s
on. That is why EU authorities have declared enémegurship as one of the most important goa
European development and introduced it as a maimt pothe Lisbon European Council, March
2000. And as a result The European Commission ghdddi in 2003 a Green Paper

“Entrepreneurship in Europe” that focuses on twonneepects: why do so few Europeans start
own business? And why are so few European busiressng?

So for abetter image of how entrepreneurship is seen bpgaans and what do they think ab
entrepreneurs lets take a look at a quick sur

Self-employed status preferd because of:
M bigger
income or the
chance to do

Self-employed or employee prefereces

m self-employed something
bersonal
H employees H liberty in
choosing the
n/a work place of
the work
program

Employee status prefered because of:

Figure 1. EU citizens opinios on self-employed vs employee status

M income security

H job security

Source: own processing, based on data form Flash EB No283-Entrepreneurship, December 2009, p. 5

! Entrepreneurship in Europe and beyond, AnalytieidRt, Flash no.283 Eurobarometer, European CoriunjsBecembe
2009
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As we see in Fig.1 EU citizens in general prefebecemployees rather than semployed, 49 % c
them having this preference versus 45 % for-employment. The difference is rather small betw
thesestatements so we can say that EU citizen are aldimagied in half when it comes to this asp
of work status. The biggest stimulus for choosiatf-employment is a bigger perspective regarc
the level of income, 66 % of respondents, andHerdmplyee status this is the relative high secL
of income, 53 % of respondents.

As we see Europeans are relative open tcemployment, but lets compare these data with ho
EU citizens see entrepreneurs, as shown in Figurdl@t EU citizen see in a ight light
entrepreneurs, so as about 3 quarters of them tihiak entrepreneurs are job creators and
products and services developers, also 54 % obrelgmts argue that entrepreneurs don't think
about their own gain. These facts tell us thU citizens appreciate entrepreneurs and their gt
but if they have such a very positive image abbett why aren't they taking action in starting
their own business and being themselves entreprs?

-percent-
M job creators M new products and services developers
M only think about their own gain Wl they don't think only about their own gain
M exploit other people’s work HE they don't exploit other people’s work

2009

Figure 2. How do EU citizens see entrepreneurs
Source: own processing, based on data form Flash EB No283-Entrepreneurship, December 2009

The answer to the previous question is very diffitugive, because is one thing to like entrepoes
and business and ahetr to get involved and support all the work arek rihat entrepreneursh
involves. We can see what EU citizens fear mostrmihe&omes to starting their own business
Figure 3. So 49 % of EU citizens fear bankruptay ithost and this is followed bye risk of loosing
property (40%) and personal failure (37%). Formséhéacts we see that the main aspect w
determines EU citizens not to enter into busingsle money factor and the fact that they fearitar
and probably they think they don’t e enough knowledge of experience to manage their
business.

These are confirmed by data in Figure 4, where ave see that 50 % of EU citizens think that
most important thing in starting a business is Hoviinance that business and 51 % think the
“perfect” business idea is the most important fadtarting a business. Also we can see that 34
them say that the right business partner is atkeyarting a new busine
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-percent-

If tomorrow you were to start a business what would be your first two fears?

first mention second mention M N/A

to bigger effort

risk of personal failure

N

job uncertainty

the risk of loosing proprety

ﬂ‘
income uncertainty i*’
bankruptcy i

Figure 3. Main fearsregarding starting a new business

Source: own processing, based on data form Flash EB No283-Entrepreneur ship, December 2009, p.70

-percent-
100
50
0
2009
= the "perfect" business idea = financing the business
i the right business partner ® having a model in life/business
M insatisfaction with the current situation i meeting a social or ecological need

Figure 4. The most important factorsin starting a business for EU citizens

Source: own processing, based on data form Flash EB No283-Entrepreneur ship, December 2009

In order to develop entrepreneurship and to gétecis to take action and involve in business,
autorities need to study how to meet the main feastarting a business, as fey EU citizens, ir
colaboration with measures that stimulate entreqargal culture and promote business awarenes:
interest amoung EU citizens.

A situation regarding a 2009 statding in entrepueia¢ development in The EU concludes that
largestpercent of entrepreneurs (28%) sold or transfened business in 2009, compared only 1°
taht were starting a business in 2009 and 13 %sthdied a business in 2(-2009, acording to Figut
5. This shows that the global recession affectedlyb&ulopean economies and entreprenel
development in the region, as well as the fact titprocess of expanding the number of busine
and jobs created was slowed.
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
M are starting a new business W started a business in the last 3 years
W started a business over 3 years ago W failed in business
M sold/stranfered the business B NA

Figure5. Experiencein businessor starting a business amoung EU-27 entrepreneursin 2009
Source: own processing, based on data form Flash EB No283-Entrepreneur ship, December 2009

For a better image of this situation we can comglaeadata from Figure 5 with data form Figure 6 and
see the difference between EU entrepreneurial igctiwvd the one from other major economies in
2009. So we can see that in The US 26 % of entneprs are starting a business in 2009 and in China
41 %, and these aspects show that The EU has btdrehind and need to boost its entrepreneurial
acivity in the near future in order to stand a deat a healthy economic and social recovery. Aeroth
fact that support this idea is only in The US wa sae the same precentage regarding businesses
sold/tranfered and in other strong economies likn& Japan and Korea the percentage is smaller; in
China for example the percentage of entreprenédat dold/tranfered their business in four times
smaller than the percentage regarding entrepretigatrare starting a business.

DE
Ccz
MT
UE- 27

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

M are starting a new business B started a business in the last 3 years
@ started a business over 3 years ago M failed in business

M sold/stranfered the business ENA

Figure 5. Experiencein businessor starting a businessamoung US, China, Korea and Japan
entrepreneursin 2009

Source: own processing, based on data form Flash EB No283-Entrepreneur ship, December 2009, p.51

Based on the comparison of EU entrepreneurial iactand the one in the other four economies
mentioned, we can conclude that EU authorities haviet of work to do in order to develop
entrepreneurship, especially faceing competitiormfcChina which is growing constantly and
aggressivly.
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So lets develop the image by considering data fragure 6. We can see that Estern Europe & Central
Asia are leaders in this chapter with 84 %, whigch ivelcoming fact for EU economies due to the fact
that Easters European countries are either menwfefBhe EU or they have strong economic

relationships with EU countries. This aspect iodlaportant beacause it shows that contries in the
EU made reforms in regulating business which issamof supporting entrepreneurship development.
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Eastern Eas Asia & OECD South Asia Middle East & Sub-Saharan Latin America
Europe & Pacific North Africa Africa & Caribbean
Central Asia

M Percentage of economies in the region

Figure 6. Per centage of economies that reformed businessregulation in 2009-2010 by regions

Source: own processing, based on data form Doing Business Full Report 2011, The World Bank- International
Financial Corporation, p.10

Also it is very important to metion that in the jJdren Countries that improved the most doing
business and ease the process of starting a bsisifkee EU is represented by only one country,
Hungary, on the 7th plat@nd this fact is one that represent a lack oflreguEu level regarding
stimulating entrepreneurship and business develnpme

Also, regarding the regions with the highest ramlbousiness-friendly environment in doing business
the situation is not so favorable for EU contrisscause Eastern Europe & Central Asia scored only
72 points from 183 possible; the full ranking i®wsled in Figure 7. As we can see the regions with th
most friendly environment are Sub-Saharan Africd South Asia and it seems that the countries in
these regions are more open to reform their wagadfg business than EU economies, probably
because in these regions most countries are enteggenomies and in The EU most economies are
either highly developed or have a higher level efelopment compared with countries in the two
mentioned regions.

All of these aspects and facts show the positidd hg EU national economies and The EU as one
economy in the process of developing entreprengyrdiusiness and creating a functional and
business-friendly market in order to attract difeceign investments.

! Doing Business Full Report 2011, The World Bamietnational Financial Corporation, p.13
703



European Integration - Realities and Per spectives

2011

m OECD

M East Asia & Pacific

® Middle East & North Africa
Sub-Saharan Africa

e
—
—
— 137
= 72 8 9% 95 117 i
pa 202020 WA e
L A 4TSS W = ]
- [ 00 0 TEEEE 200 s . o
= T 00000 e e = _ .
-— @ ——eaas = 1
—_— s e & ]
— - ]
2009-2010 S ——

Points scored out of 183 possible

M Eastern Europe & Central Asia
M Latin America & Caribbean
M South Asia

Figure 7. Theregionsthat have the most business-friendly environmentsin 2009-2010

Source: own processing, based on data from Doing Business Full Report 2011, The World Bank- International
Financial Corporation, p.11

Further more we can compatata form Figures 5, 6 and 7 with data form Tabd® ve can see hc
did foreign trade and GDP evolved in The EU, The OBina and Japan in 2009 compared with

entrepreneurial activity.

Table 1- Foreign trade and GDP in The EU, The US, China and Japan in 2009

-billion dollars-
Y ear Country Exports | Imports GDP
2009 The U< 1056 1605 14277
- Ching 1202 1006 4985,4
- Japal 581 552 4138,8
EU 3619 3427 14085,4

Source: own processing based on statistics from the WTO, International Trade Satistics, Leading Traders
section available at: http://www.wto.org/english/res_e/statis_e/statis_e.htm,
http://www.tradingeconomics.com/Economics/GDP.a§yx?bol=RUE,;

Eurostat, http://epp.eurostat.ec.quaceu/portal/page/portal/eurostat/hg; European Union Econom
Wikipedia, http://en.wikipedia.org/wiki/Economy_of_the_Europe&nior; CIA, The World FactBook
available ahttps://www.cia.gov/library/publications/t-world-factbook/geos/us.htmil;
http://en.wikipedia.org/wiki/Economy_of_the_PeopldRepublic_of_ Chir,
http://en.wikipedia.org/wiki/List_of countries_byD®_(nominal; CIA, The Word FactBook, available
www.cia.gov/library/publications/therorld-factbook/geos/ja.html

Form this comparison we can see a little paradaalee The Eu is the leading economic powse
has the largest GDP and the larged volume of ex@aord imports in the global market, but it has ¢
one country in the ,Top Ten Countries that improtee most doing business and ease the proce
starting a business”, it has a low score on thet iasines-friendly economies and the percentag:

L EU is not considered separately as coentry by WTO's Leading Traders Statis|
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entrepreneurs that are starting a business isanualinpared with the one in the other three coestri
mentioned.

Therefore, The EU is the economic leader of theldvand it is one of the most unproductive areas
regarding entrepreneurship development, so letshask would The EU economy look like if EU
authorities will boost entrepreneurship developmentplement wide-spread reforms regarding
business regulation and will create a more busifremzdly region?

To answer this question further studies have ttmbde by EU authorities, studies that could show, in
figures, how entrepreneurship influences The EU GMPB foreign trade and its economic

development. All we can say for the moment is theveloping entrepreneurship and creating a
business-friendly environment in The EU is an up&p source for promoting and generating
economic growth.

3. Conclusions

The EU stands on a big source of economic grow#t ltas remained untapped, in the form of
entrepreneurship, and EU authorities must takemstin order to support and develop entrepreneurial
activity and create a more business-friendly emrimtent, so that new business can be created and,
with this, new jobs, increase in tax revenues,gase in the level of employment, economic growth
and the premise to increase wealth and the stamddikdng in The European Union.

Measures that sould be taken by EU authoritiesinoutate entrepreneurship include: stimulating the
creating of new businesses by providing financiapport and tax incentives, developing
entrepreneurial culture and business awarenesstirggeEuropean Authorities that act as free
consultants for entrepreneurs, creating Europeagr®ms for entrepreneurship development, easing
access to Structural Founds by creating an Europgancy that will manage the access to Structural
Founds and will replace national authorities irs thiea, stimulating corporations, multinationald an
regional clusters to develop partnerships with SMBd new-founded business in order to support
entrepreneurship and innovation, creating Eurodeatnepreneurship Academies and Competitions
amoung EU students.
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